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Overview

• The purpose of the Communications and Outreach Strategy is to 

describe how the organization will aim to communicate and interact 

with our various audiences, in order to support the vision identified in 

the PMRA Strategic Plan.

• The ultimate goal is to ensure that:

Canadians are confident that Canada’s pesticide regulatory 

system protects their health and the environment.

• Stakeholder feedback is essential to help inform the finalization of the 

strategy.
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Key Inputs

• Pest Control Products Act requirements

• Pest Management Regulatory Agency experience

• Pest Management Advisory Council and stakeholder inputs

• Commissioner of the Environment and Sustainable Development audit, 

internal audit and evaluations

• House of Commons Standing Committee on Health review of the Pest 

Control Products Regulations and Senate Committee on Agriculture and 

Forestry comments

• Science Communications Strategy Project

• Results of an informal survey (late 2015)
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Outcomes Objectives Strategies
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Greater awareness and 

confidence of 

Canadians.

Stakeholders more 

effectively engaged in 

decisions, and more 

aware of decisions.

We will communicate and 

engage in a way that is:

 more proactive;

 more open;

 more clear;

 more consistent; 

 more targeted; and,

 more effective

so that Canadians have a 

greater understanding of

how, and why we: 

• regulate pesticides, and 

• make policy and regulatory 

decisions.

1. Raise public awareness of the 

pesticide regulatory system.

2. Build a brand (HC’s PMRA).

3. Employ a "Push Model" of 

communication.

4. Build a positive relationship with 

the media.

5. Empower PMRA staff to become 

informal "Agency Ambassadors".

6. Implement the new Science 

Promotion Strategy (in 

development).

7. Adopt key best practices for 

“Emerging Issues Management".

8. Implement more proactive 

engagement, seeking input into 

policy and regulatory decisions.

9. “Targeted Messaging” for the 

audience, using the right: 

language (plain), communication 

tool, timing, frequency and 

“Common Look and Feel”.



Lines of Messaging to Support the Strategic Plan
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SCIENCE

“ We make decisions that are based 
on modern science and current 

information.”

TRANSPARENCY

“ We are open with Canadians about 
our activities, approaches and how 

decisions are made.”

INNOVATION

“ We are constantly developing, 
adopting and sharing new scientific, 

and business practices.”

COLLABORATION

“ We represent the best interests of 
Canadians by engaging in 
cooperative partnerships 

domestically and internationally.”

“Canadians are confident that Canada’s pesticide regulatory system 
protects their health and the environment.”
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1. What are your thoughts on the key elements of the proposed 

communications and outreach strategy?

2. Do these key elements address the specific communications 

needs of your sector, with regards to pesticide regulation? If 

not, why?

3. Do you think these elements will help to enhance the 

awareness and confidence of Canadians in the pesticide 

regulatory system?

Holly.Campbell@canada.ca

Mark.Brohm@canada.ca

Questions for Stakeholders
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